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Regular features will keep you up to date on alumni, College research and activities 
around the profession. In future issues we plan to include feature articles on 
grad191 T4j
EMC
EO_o24 BMC
( the) 51ion.





In less than a generation, Canadians 
have begun to view naturopathic 
medicine with new eyes, and the 
Canadian College of Naturopathic 
Medicine (CCNM) has had a pivotal role 
in making that happen. Now, in 2008, 
we’re taking it to the next level. We’re 
determined to be a bold new force in 
Canadian health care. 

The evolution that’s been taking place 
in the fi eld has led us to reconsider the 
College’s role. It’s brought us to reaffi





CCNM’s new coordinator of continuing 
education and alumni relations has a 
good idea about the kind of professional 
development courses that will benefi t NDs. 
That’s because she is a naturopathic 
doctor herself. 

Zeynep Uraz, ND, accepted the coordinator 
position after completing a one-year 
residency at the Robert Schad Naturopathic 
Clinic (RSNC), where she cared for patients 
and was a teaching assistant. 

While she continues to be involved with 
clinical activities, Zeynep’s new role will allow 
her to use her knowledge of naturopathic 
medicine to ensure that CCNM’s continuing 
education courses are of high quality and 
meet the needs of the profession.

“I want to have a good, solid continuing 
education program that offers something 

new coordinator









THE INTEGRA 
PRACTICE 
MANAGEMENT SERIES

Each year CCNM will 
organize a series of practice 
management sessions exposing 
students to the expertise and 
experiences of a combination 
of business professionals and 
NDs with successful practices. 
Lecturers will cover topics 
such as fi nancing, marketing, 
communications, and





Patients need your help to change
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you can help ccnm 
change the future 
of health care
Health care tomorrow can be better than 

health care today. The Canadian College of
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The Winter 2008 Vital Link journal will focus 

on autoimmune diseases and hit members’ 

mailboxes at the end of February. Major 

changes to the Vital Link’s content, format 

and appearance implemented during the 

last couple of years have been well received 

by the membership. We encourage you to 

continue providing your feedback on how the 

CAND can improve its internal and external 

initiatives. We wish everyone a prosperous 

fi rst quarter! 

Canadian Association of 
Naturopathic Doctors – www.cand.ca

practice tips
MAINTAIN A PROFESSIONAL IMAGE

The image that





Download the Professional Reference Manual at www.canprev.ca/manual.pdf



Seroyal – your holistic partner.
YOUR PATIENTS DESERVE A FULL LIFE.  TOGETHER WE CAN DO IT.

Founded in 1984, Seroyal continues to set industry standards for nutritional, homeopathic and botanical products, 

containing only the highest
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“The Corporation was already providing 
some compensation for certain kinds 
of naturopathic treatments,” says Denis 
Lemelin, second national vice-president of 
CUPW. “But when we asked our members 
what issues they wanted raised at the 
bargaining table, better reimbursement for 
a wider variety of naturopathic treatments 
and remedies was on the list.” Their mutual 
interest brought union representatives and 
management together, and in 2003 they 
struck a committee to investigate how the 
health of employees could be improved. 
A colleague put them in touch with CCNM.

“When we saw the College, the research 
it was doing and the rigorous training it 
was providing, we knew this was a credible, 
professional organization that we wanted 
to work with,” Winship explains. 

The fi rst of three studies took place in 2005, 
and low back pain was specifi cally chosen to 
be the focus. “There are many reasons back 
trouble is so prevalent,” says Cooley, “and 
not just at Canada Post. Aging and lifestyle – 
sitting in a chair at work for extended periods 
is a major contributor. People also need 
education about posture and what steps they 
can take to promote health. We’re a busy, 
demand-driven society, and one of the fi rst 
things that people let go when they are busy 
is exercise. Often, our backs pay the price.”

“We chose a large, metropolitan facility for 
the study,” says Lemelin. “Not only was it 
easier to involve people in a large operation, 
but we knew we’d get the collaboration we 

needed there. The shop stewards conducted 
information sessions with their co-workers, 
and the College’s naturopathic doctors 
spoke to employee groups as well. They did 
a wonderful job of making participants feel 
comfortable and educating them about 
health issues.”

The results were overwhelmingly positive. 
The experimental group experienced a 
decided reduction in pain and increase in 
fl exibility compared to the control group. 
Many also reported improvements in other 
areas of their life as the pain decreased 
and they were able to move more easily 
and sleep better. 

“It was a win-win situation,” says Cooley. 
“It was an example of how the union and 

management could join together in a health-
related research effort at Canada Post. One 
of the most signifi cant downstream effects 
was that the union was able to negotiate an 
increase in reimbursement for naturopathic 
care for employees.” 

Canada Post was delighted to have 
supported a program that helped employees 
improve their health and experience less pain. 
“While it’s too soon to talk about tangible 
fi nancial benefi ts to the Corporation, a similar 
study based in the U.S. clearly showed that 
there were benefi ts to organizations, such as 
less absenteeism and reduced costs to the 
company health plan,” says Cooley. “These 
translated into savings that more than made 
up for the investments made in the study.” 
Cooley added that the return on investment 
for the U.S. companies was estimated to 
be 7.9 per cent – meaning that for every 
$100 spent on naturopathic treatments 
and remedies, there was almost $108 in 
benefi ts such as less sick time and reduced 
medication costs.

“In a nutshell,” says Winship, “when people 
are healthier and happier, they’re far more 
willing to come to work, do their best and 
meet customers with a positive outlook. How 
can everyone, company included, not benefi t 
from that?”

At the end of the 12-week treatment portion of 
the study, participants from the control group 
were given the opportunity to experience some 
of the naturopathic treatments for a four-week 
period. Thirteen people 





CCNM and the Ontario Association of Naturopathic Doctors have 
partnered to offer the 2008 CCNM/OAND Primary Care Series. 
This series has been developed to review and update



of primary health care. Author


